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The Importance of Everything 


- Everything is Everywhere 









The Importance of Everything 


- If Only it Were That Simple... 


Rank Game Title Popularity 



Call of Duty: Black Ops 

.1 


Grand Theft Auto IV 

3 

Elder Scrolls V: Skyrim 

4 

Battlefield 3 

5 

Halo Reach 

6 

Red Dead Redemption 

7 

Assassin's Creed 2 

8 

Fallout 3 

9 

Batman: Arkham City 

10 

Gears of War 3 

11 

Left 4 Dead 2 

12 

Dragon Age: Origins 


13 

Borderlands 


14 

Mortal Kombat 


15 

Medal of Honor 


16 

Final Fantasy XIII 


17 

Fable 2 


18 

Saints Row: The Third 


19 

LA. Noir 


20 

Bioshock 


21 

Street Fighter IV 


22 

Mass Effect 2 


23 

Dead Island 


24 

Portal 2 


25 

Star Wars Force Unleashed 
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"There are three kinds of lies... 


lies, damned lies, and statistics." 


Data: Information 

Metrics: Measurements or Comparisons 

analytic interpretations 
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- Data: Information, Not Answers 


Who olavs video games? 


MALE 


FEMALE 


37B400 
SUa440 
1.21S.e.2D 
1.42S.2)CO 
1. 634 730 

soTssao 

£.576.000 
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£.039.740 
1.9££900 
1.794 360 
1.790.7£0 
1.733400 
1.636 700 
1.6Ki.1£0 
1.609 930 
1.631.9£0 
1.463430 
1.£17.960 
1.160740 
1.126.000 
1.067.420 
1.062740 
979.300 
966.340 
933420 
1.053000 
1.029.460 
394.640 
310220 
769.720 
750730 
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702300 
663660 
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596 £O0 
632 260 
506 340 
436 200 
456 030 
429 200 
400 640 
374.420 
343 340 
339 020 
317.160 
£77 930 
£73.740 
273 360 
191.600 
1.317.300 


Many 
users of 
college 
age. 


More 

female 

than 

male. 


463 630 
1. 166 160 
1.603.560 
^ 1.769 120 
" £067.320 
£333 030 
£763 130 
£ 632 700 
L 196 430 
£063 030 
1.931.040 
1.961.430 
1 943440 
1.330.100 
1 322900 
1 739 940 
1.739 640 
1.729.620 
1.616.120 
1.466.440 
1.417330 
1.343.140 

1.324.420 

1.243.730 
1.233.640 
1.267.660 

1.360.420 
1.293.330 
1.162500 

1.076.300 
1.043360 
1.036.260 
1.046.230 

1.019.420 
934.360 

963.730 
974 6619 
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364 120 
339 0619 
303 64J9 
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306 030 
2647730 


Total: 54,594,240 {44.26%) 


Total: 6a,74a,QeO (55.74%1 
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Answers 


Data 


Opinion 



# 


MALE 


373.400 
943.440 
1.215.620 
1.42S.2D0 
tea.. 730 
2.072330 

2575.000 
24S.220 
2033.740 
1.922300 
1 734.360 
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1.733.400 
1.535.700 
1.563.120 
1,509.330 
1.531.920 
1.463430 
1.217.960 
1.16Q740 

1.125.000 



Total: 54594,240 (44.26%1 


Data is i 





, not answers. 
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- Metrics: Question Everything 
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14- Dec 
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AVERAGE i 

97.14 

99.08 
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Date 











Question Everythin 



WHY??? 

WHY GOD WHY!!! 
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- Analytics: Outline Your Goals, Define Success 


Metrics 


Mathematics 

Tangible 

Past 

Data 

Information 

Gathering 

Reporting 


Analytics 

Social Science 


Intangible 

Future 

Insights 

Transformation 

Asking questions 

Analyzing 




Outline vour goals, define success. 
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Quick Match Kills By Primary Weapon 




Outline vour goals, define success. 
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- Ok, so now what? 









Designers 
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Data 
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Define 


Control 


Measure 


mprove 



Outline vour 








Outline vour 





Analytics don't 


success. 


Data is 


ive answers 


information 


they imoroye 


not answers. 


chance of 


success. 


Question eyerythin 


Pesign 










Outline vour 





If only it 


were that 


success. 


simple... 


Data is 


Analytics don't 


iye answers 


information 


they improve 


not answers. 


chance of 


success. 


Question everythin 


Pesign 
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